
Match the numbers with the benefits of advertising in SuperBrands:

(1) The number of America’s top brands ranked
by media spending in SuperBrands. 

(2) Product categories covered with advertising
adjacencies available.

(3) Consumers interviewed to provide
EquitTrends invaluable enhanced data.

(4) The days of the year top-level industry 
players refer to SuperBrands.

(5) Brandweek’s circulation of marketing 
decision-makers 

(A) 365

(B) 26,070

(C) 2,000

(D) 25

(E) 30,000

Answers:  A) 4  B) 5   C) 1   D) 2   E) 3
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PREMIUM PLACEMENT, PACKAGES & MORE
Place your ad next to the category that’s most 
pertinent to your business! From Fast Food to Financial
Services, Toys to Tobacco, SuperBrands offers premium
positions in all categories. To find out more about 
availability and rates, speak to your sales representative.

Enhance your exposure by sponsoring the SuperBrands
report online at Brandweek.com. Your ad can run within
a certain category or throughout the report. One month
sponsorship packages are available. Contact your sales 
representative for information on availability and rates.

EVERYBODY KNOWS THERE’S 
STRENGTH IN NUMBERS.

And in 2003, savvy brand marketers will be looking to
SuperBrands to make their businesses stronger.
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Brandweek takes America’s top 2000 brands and ranks them by media spending. With 25 product
categories investigated — plus essential inside information on sales, trends, market shares and 
comparative budget breakdowns — this year-long reference guide will be hot at the fingertips of the
movers, shakers and decision-makers that matter to your company! 

One ad in this special reference issue can provide your company with exposure all year long. All the
facts add up — you can’t afford to not advertise in SuperBrands.

EXCLUSIVE DATA
This year SuperBrands will once
again offer exclusive Equitrend 
data courtesy of Harris Interactive
Corporation. This vital brand 
equity information is culled from
interviews with over 30,000 
consumers whose perceptions of
over 1,000 brands in 25 categories
is measured by using a combination
of three factors: Quality, Saliency
and Equity. Enhanced data is also
available on Brandweek.com. 

SuperBrands takes America’s top 2000 brands 
and ranks them by media spending.

The SuperBrands
issue also
includes a 
feature article
focusing on the
latest trends in
branding.


